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Introduction 

Featurespace cultivates an intelligent, proactive, and professional approach in all that we do.  

We challenge each other to find new solutions to problems; our work is constantly evolving 

as our business grows.  

Our products are relied on to provide mission-critical solutions for our customers. As our 

company develops, we need to implement policies that protect our company, our customers, 

and our colleagues.  

Scope 

As a responsible business we are committed to being socially accountable for our business 

activities. We are very conscious of the kind of impact that we are having on all aspects of 

society.  

This policy applies to everyone who works at or on behalf of Featurespace. 

What is Corporate Social Responsibility (CSR) 

Corporate social responsibility is related to, but not identical with, business ethics. CSR 

encompasses the economic, legal, ethical, and discretionary responsibilities of organisations. 

CSR is also referred to as corporate sustainability, sustainable business, corporate 

conscience, corporate citizenship, or responsible business. 

Our Corporate Social Responsibility commitment 

• We value difference and aim to create a fair and inclusive environment for all. 

• We own and demonstrate our Values and train and reward our people for doing the 

same. 

• Our business activities operate in a way that enhances society and the environment 
rather than making a negative contribution. 

• We are committed to sustainable development, meeting the needs of the present 
without compromising the ability of future generations to meet their own needs. 
Concern for the environment is a fundamental part of this commitment.   

• We are committed to ensuring a healthy and safe environment for our staff and 
visitors. 

Charities and supporting local communities 

As a business we regularly identify different charities that we wish to support. The charities 

that we choose are organisations that we can align ourselves with and organisations that we 

believe our fundraising activities can make a difference to. We also see other positives from 

working with charities as below: 

• Helps to attract good talent to our organisation. 

• Formalises the element of the Corporate Social Responsibility Policy and shows 
commitment to charitable enterprise. 

• Demonstrates our commitment to community and social causes. 
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• Gives our people opportunities to make a difference to causes that are important to 
them. 

• It provides team building opportunities and chances to meet and mix with different 
members of the Featurespace team. 

• Team members can use their skills, experience, and interests in the pursuit of 

helping a good cause. 

• Supporting good causes instils a sense of purpose and pride in individuals, the 
impact on individuals can enhance feelings of wellbeing. 

What do Featurespace and its people do? 

As a team we conduct numerous activities to support out commitment, some of which are 

included below. 

• Volunteer - give time, share personal or professional skills. 

• Give a voice - raise awareness, advocate for causes. 

• Raise or donate funds through events organised within the organisation. 

• Individual / Team participation of individuals within Featurespace who may then seek 
sponsorship inside and outside of the business. 

Applications for charity of the year 

Each year, applications are open for staff to nominate a charitable organisation to be the 

Featurespace Charity of the Year.   

Why select a single charity [per office] for the year? 

• Ability to incorporate a broader range of activities instead of one-off fundraisers. 

• Provide more opportunities for our people to engage with social causes.  Having a 
rolling programme of events ensures that missing one event does not eliminate the 
chance for our people to engage.  

• Enables Featurespace to have a bigger more tangible impact on a charitable cause. 

• Featurespace team members have a greater affinity to a charity they have chosen to 

support. 

The charity can be of any size and support any cause.  For the UK, the charity must be a 

registered with the UK Charity Commission, with a current registration number. The charity 

can be local, regional, national, or international. 

Any permanent member of staff can nominate a not-for-profit organisation to be charity of 

the year. The person nominating a charity must be prepared to be the Charity Champion for 

the duration of the partnership which is typically 12 months or have the agreement of 

someone else to fulfil the role. 

To help our colleagues decide which charity to support, the person nominating the charity 

will provide the following: 

• a brief description of the charity and its work  

• why they believe Featurespace should support this charity 
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• an outline of some of the activities they envisage taking place over the next 12 
months (this will enable the Featurespace team to get an idea of what form 
supporting this charity might look like  

None of the activities should be a distraction to the core business of Featurespace, cause 

disruption or conflict with any of the Featurespace values.   

Review of charity nominations 

Once all applications are in, they will be reviewed by the Health & Wellbeing committee who 

will select no more than 5 to be published so that everyone can review the nominations. An 

online vote will take place.  The charity with the most votes will be selected as the 

Featurespace [office] Charity of the Year.  The default period the programme will last for 

each charity is 12 months.   

How will it work 

The Charity Champion will then be responsible for developing the outline for the 12-month 

programme.  The HR/Health & Wellbeing Committee will review this to ensure there are no 

conflicts with business values or critical Featurespace events. 

Towards the end of the programme nominations will be requested for the following year.   

At the end of the partnership, the charity champion is responsible for ensuring all 

outstanding merchandise is returned to the charity, collating the good news stories and 

media for use in the Featurespace end of year celebrations and for ensuring all funds have 

been passed on to the charity.  

Featurespace support 

Whilst Featurespace is hugely supportive of the charity of the year programme, there is no 

requirement or expectation that Featurespace will make financial contributions to the 

charity. We will however provide the following support: 

• Gifting each member of staff 1 Volunteering Day per year, this should be requested 
through their line manager and will be approved on an ad-hoc basis as and when 
there is a request to review.  

• Allowing activities to take place on Featurespace sites and/or within Featurespace 

working hours. 

• Facilitating the promotion of approved activities through Featurespace 
communication channels - internally and externally. 

• The implementation of a payroll giving scheme to enable tax-efficient giving for its 
staff at individuals request. 

 

The charity of the year programme is a complementary programme and engagement with it 

is entirely voluntary for all members of staff.    

 


